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BCAP CONSULTATION ON GUIDANCE NOTES TO ACCOMPANY THE TV ALCOHOL ADVERTISING RULES – RESPONSE OF THE PORTMAN GROUP

Introduction

The Portman Group (TPG) was set up in 1989 by the UK’s leading alcoholic drinks producers.  Its purpose is to promote responsible drinking; to help prevent alcohol misuse; to encourage responsible marketing; and to foster a balanced understanding of alcohol-related issues.

TPG speaks for its member companies
 on these social aspects of alcohol.  It does not represent any drinks companies or other part of the trade on any other matter.  TPG nevertheless welcomes the participation of the wider drinks industry – manufacturers, wholesalers and retailers – in its activities, for example as signatories to the Code of Practice, or in using the Proof of Age Card scheme, and believes that the drinks industry can thereby demonstrate its social responsibility, help to protect its commercial freedoms and enhance its success in a manner consistent with good citizenship.

Overall comments
In general, we welcome the draft Guidance Notes and consider that they provide helpful and sensible interpretation of the rules.  There are a few areas where we believe that the Guidance Notes could be sharpened, sometimes in order to avoid untoward extension or toughening of the underlying rule.  We highlight these areas below, by reference to the rule that the Guidance Note accompanies.

11.8.1

The Guidance Note states that the rules within this section are not intended to inhibit all alcohol-related public health or safety advertisements by non-commercial organisations.  As we made clear in our response to the consultation on the television alcohol advertising rules, advertising aimed at encouraging responsible drinking may need to show irresponsible drinking.  We therefore welcome the fact that an exemption is being made for responsibility advertising by certain types of organisation.  We further presume that an organisation such as TPG (which is funded by the drinks industry but is non-profit making) would be regarded as non-commercial. We nonetheless wonder whether the exemption shouldn’t extend to dedicated responsibility advertising by drinks companies themselves.  If the rules relating to such advertisements are unduly restrictive, either the advertisements will lack impact or companies will decide not to produce them at all.  We consider that the Code should not be used to deter drinks companies from producing effective campaigns designed solely to promote responsible attitudes and behaviours.
11.8.1(b)

In explanation of the rule prohibiting the linking of alcohol with daring behaviour, the Guidance Note states this is “to prevent associating alcohol with feats that would be considered unsuitable or out of the ordinary”.  This seems a little vague and unconnected to “daring”.  It may be more appropriate to state that the purpose of the rule is “to prevent associating alcohol with acts of bravery or recklessness and which might encourage irresponsible or anti-social behaviour”.
11.8.1(h)

The Guidance Note on this rule states that advertisements should not portray drinking “in an environment that is hazardous”.  This is going rather further than the rule itself.  A hazardous environment might include, for example, a jungle, a swamp or even a balcony.  It is not necessarily the case, however, that someone is increasing their risk of accident by drinking in such environments.  We agree that advertisements should not in any way encourage drinking in inappropriate and dangerous locations and/or situations.  We consider the Guidance Note should be amended to state either “… in an environment that is hazardous for drinking” or “… in an environment where lack of complete sobriety may significantly increase the risk of accident”.
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� Member companies: Allied Domecq, Bacardi Brown Forman Brands, Beverage Brands (UK) Ltd, Carlsberg UK, Coors Brewers, Diageo Great Britain, Interbrew UK, Pernod Ricard, Scottish & Newcastle.  
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