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RACC

BCAP CONSULTATION ON THE GUIDANCE NOTES FOR THE TV ALCOHOL ADVERTISING RULES

(FAO Helen Keefe, before deadline of 11.4.05)

The RACC has no comments to add to its original comments dated 1st February 2005 regarding the Guidance Notes for the TV Alcohol Advertising Rules. We note that our original comments were largely ignored or not addressed.  The RACC’s opinion on the draft guidance notes as submitted on 1st February was (and is) based on our practical experience of applying similar rules and guidance notes for the content of radio advertisements.  

Best regards;

Yvonne Kintoff

Manager, Radio Advertising Clearance Centre 


