Committee of Advertising Practise

London
17th March 2005

Dear Helen Keefe,

Following on from your letter dated 14th March 2005 I am writing to comment on your proposed changes on the alcohol advertising rules.

We believe that the proposed changes to the advertisement of alcohol products are sensible and appropriate. This is a positive step in providing relevant and realistic information to the general public.

My only concern is with regards to “light/lite” beers, which are generally perceived to relate to dietary terms rather than the colour or body of a beer. The terms of use for this wording should be made absolutely clear in any new rules.
I think it is also a positive move to revise the rules and make them identical for tv, radio and other forms of advertising media.

If you have any other queries, please don’t hesitate to contact me.

Kind regards,

Jamie Butcher.
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