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Commercial PSBs support the need for clear advertising codes which help to protect from misleading communications and welcome the opportunity to provide input into BCAPs consultation. 

Commercial PSBs strongly support the need for consistency in regulation between media platforms, including regarding alcohol advertising and the use of factual health claims in alcohol communications. The non-broadcast codes for alcohol advertising are currently under review and it is important that there is as much alignment as possible between broadcast and non-broadcast in order to ensure a level paying field between mediums and derive maximum benefit from the ASA’s ‘one-stop-shop’.

